Advertising
Slogans (Mostly

from History)




1. Toyota
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2. U.S. Army
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3. Apple
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4. Grey Poupon




5. FedEx CCWHICH On

CAME FIRST.

Express
The World On Time.
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7. American Express




8. Timex
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9. Brylcreem
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BRYLCREEM

A Little Dab'll Do Ya!

Picture Post, 23 May, 1953 Registered at the G.P.O. as a Newspaper,

Brylcreem is different—you can tell that
Different because its pure oils are emulsified
to prevent excessive oiliness: because it’s not greasy,
Different because it grooms your hair the
healthy way, gives that clean, smart look which goes

at once.

not messy.

hand in hand with success. Brylcreem your hair and

see the difference. Brylcreem comes in tubs 1/6, 2/3
and 4/1, or handy tubes 2/3.

BRYLCREEM —THE PERFECT HAIRDRESSING

BRYLCREEM YOUR HAIR

BECAUSE Brylcreem contains valuable tonic
ingredients and pure, natural emulsified oils.

BECAUSE Brylcreem gives the double benefit
of day-long smartness and lasting hair health.

BECAUSE Brylcreem ensures a clean scalp,
free from dandruff.

rovts 1300104




10. Maybelline

MAYBE SHE'S BORN
WITH IT. MAYBE IT'S
MAYBELLINE,




11. Pringles
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12. Wheaties EE—
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(HAMPIONS OF BASEBAll IF YOU WANT

INVITE YOU TO TRY A THE TOPS...7RY

\TIES— Tempting, Golden Brown Whole
Wheat Flakes in & New and Delicious Form—
When Served with Plenty of Milk or Cresm

24 Se Kind of ok, 16t & "Bembioe of 4 Baseballs Leadirg Batter

in 1937

Tomorrow Morning Try Wheaties

—they're wheat. IV hole wheal—in gold-brown toasted
llnkn' But mste i whols wheat never taeted befors.

taste

’wmm America's fastest growing cereal over the past

four years.

But that's not all— Wheaties are crisp. Roasted and toasted

to s turn. oY erisp they cnckle -nd crunch. Remember —
witl

properties retained.

‘Wheat has always been the basic cereal food of most
Americans. 1t & source of good body-building rotein and
mpph-lsw-lkv percentage of !NM'I.I than such grains

Thus, in Wheaties you get these two things which you
want'in the ideal fast food: The substantial “rib-
stieki

- ing”” food Valuse of whole wheat. PLUS 4 tasta that

By, whele whest in thie dalicous new way. Ovder X ; ‘makes every dish an invitation for another.
‘grocer today. { Wheaties and the advertising claims made for them are
Gol.n unu Foons, Incoxronaren : g 2 e sconpted by the Councl on Pods o the American Madica

Amociation. Try Wheaties. Order from your
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W s Tops With These Stars, Too .
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